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The Case for Site Search 
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Search is the starting point to the world’s information 
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What does poor (or no) site search cost you? 

1 Jupiter Media Matrix 
2 eTailing Group 
3 Harris Interactive 

Site navigation 

Find Products 

Customer Self-Service 

When navigation attempts fail, 50% of 

users will turn to search1 

In a study of 2,000 shoppers, 71% 

used keyword searches to find 

products2 

90% of consumers who have made an 

online purchase said they used site search 

to access self-service content3 
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Website Search Issues 

Self-service support increases 

customer satisfaction and 

decreases costs  

Expectations for site search 

quality have increased 

significantly 

Search leads to 

purchase (online 

and offline) 

Failed site searches cause 

visitors to leave your site 

Too much time spent 

managing search 

http://www.microsoft.com/windows/IE/ie7/default.mspx
http://www.getfirefox.com/
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The Google Approach 
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  Search   

Site Search is key to every site 

 

 

 

• Easy to find search box, front and center on the homepage 

• Simple search interface - a box and a button 

• Highly relevant results, fast! 

• Familiar look and feel 
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Part of Google’s complete solution for site owners 

Maps 

AdWords 

Checkout 

SiteSearch Analytics 

Webmaster Tools 
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Highly relevant 
results 

Easy to use Sub-second 
response 

Google’s Approach to Site Search 

Wouldn’t it be great if your website’s search was as good as Google? 

IT 

Simple to  
setup and 
integrate  

Easy to 
maintain 

User 
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Delivering on End-user Needs 
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• Google’s R&D and search experience 

– Millions of searches per day 

– 1000’s of engineers working on search 

• Enterprise relevancy ranking algorithms 

– Over 100 factors to determine relevancy 

– More than just PageRank on the web 

• Keys to Google Relevancy 

– Automation 

– Objectivity 

– Sustained improvement (driven by real-life data) 

Industry Leading Search Relevance 

The vast majority of Google customers surveyed switched to 
Google due to poor relevancy from their prior search provider 
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Simple, familiar search results 

Dynamic 

Snippet 

Summaries 

Cached 

Version 

Custom 

Branding 

Sort by 

Date 
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“The built-in spell checker is self-learning and does not have to be 
configured in any way. Very nice.”   

Chad Dickerson, InfoWorld 

Conveniences users have come to expect 

If the query is misspelled, does the user get any results? 

• The most comprehensive spell 
checker in the world 

• Learns from the web 

• Understands context 

• Self-learning system corrects 
company and corpus-specific 
misspellings 
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Results in the blink of an eye 

• Most users surveyed don’t attribute speed as 
a key factor 

• However, studies of those same users 
showed the opposite behavior 

• The site drop-off rate increases exponentially 
after a few seconds 

• Users have come to expect sub-second 
search results, and assume something is 
wrong when they don’t get them 

 

If you think users will wait for results… you’re wrong! 

By decreasing response time by 30%, Google was able to 
increase site traffic by over 25% 

Search Response Time 
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Simplicity for IT 
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Our Approach: Simplicity for IT 

Software does the heavy lifting 
Quality results without requiring meta-tags, customization and algorithm re-writing 

“Software as a Service” solution 
Fast and simple to deploy, minimal maintenance 

Discovers content automatically 
Come-as-you-are approach to indexing 

 

Flat pricing 
Simple contract 

Google offers a complete site search solution – 

not a “toolkit” that you piece together on your own 
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Two “Software as a Service” delivery options 

 

 

• Leverage Google.com index 
and relevancy model 

• Up and running in 10 minutes 

• Full look and feel 
customization of results 

• No software or server 
deployment, no ongoing 
maintenance 

 

 

 

• Plug-n-play appliance for easy 
deployment 

• Full control over crawl 
coverage and frequency 

• Complete customization and 
advanced search features 

• Ability to index protected 
content (e.g. support portal) 

 

Hosted by Google Hosted by You 
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Which one is right for you? 

Custom Search 
Business Edition 

Google Search 
Appliance 

Deployment hosted appliance 

Quality, Speed, Ease of Use   

Interface Customization   

Results XML API   

Query Reporting   

Crawl Schedule Control  

Crawl Depth Control  

Searchable Content Public Public & Protected  

Document Count Unlimited Up to 30M 

Pricing Starting at $100 Starting at $1,995 
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Convert visitors to repeat customers by helping them 
find exactly what they're looking for on your site? 

Get fast, relevant search that site visitors know how to use? 

Create a seamless website experience with a customized 
search interface to look like your site? 

Conclusion  

• A few questions to ask yourself:  Do you want to… 

There is a better way 

Google Website Search  

Solutions 


